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Instructions to the cand?dq;e' .
1) All questio lsoty.
2) Figurest riglm dicates full marks.
Vv
Q1) Solve a;@m e [5%2=10]
) a) \mt a,té\market archetypes?
. b) Whg.;s the paradox of marketing? @f
c) State any 2 attributes of Human-Centric Bra&dgl\
d) Explainthe term PAR? 03\
e) Explain the term CRM? Q (\9‘/
f)  What are the three main cor@en@ digital economy?
g) Recall the concept Socia emﬁg
h) Define the term Bran q&y
v
02) Solve any two. '\ [2X5§w1
) a) Describe the process& content marketing in details. ’\{)\ ’

b) How did we go from marketing 1.0 to marketing 4.0 &hm mgk.talls
c¢) Compare and constrast informed customers Vs. df§|;a ne@ tomers.
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03) Solve any one. Q, &o [1x10=10]
a) In Marketing 4.0 how do digital tec 1c%gadvancements affect
marketing activities. \v.

b) Discuss the consumers behaviour anc;}'dus@y characteristics exhibited
by ‘Door Knob’ archtype with example. ﬂ;\
S

PTO.



=L

a)

b)

05) Solve any one.

o siiien Mﬂ."\ﬁ?\

04) Solve any one. -

[1x10=10]
How can your business acquire greater mind share by leveraging youth’s
roles by early adopters and trendsetters? Explain in details?
Explain with suitable exg&iple the term “Breaking the Myths of
Connectivity”. £
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\\ Nl [1x10=10]

a) Howcan \Bu@ss trigger favourable customer conversation in order
to driv eng%s ithout increasing the marketing budget significantly?
b) Exp éﬁ&)

[6430]-77

fhow consumers are getting enhancing Digital experience

bilgapps of Digital payment.
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